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Important Notice 
This document has been compiled in good faith by the Economic Regulation 
Authority (Authority).  The document contains information supplied to the Authority 
from third parties.  The Authority makes no representation or warranty, express or 
implied, as to the accuracy, completeness, reasonableness or reliability of the 
information supplied by those third parties. 

This document is not a substitute for legal or technical advice. No person or 
organisation should act on the basis of any matter contained in this document 
without obtaining appropriate professional advice.  The Authority and its staff 
members make no representation or warranty, expressed or implied, as to the 
accuracy, completeness, reasonableness or reliability of the information contained in 
this document, and accept no liability, jointly or severally, for any loss or expense of 
any nature whatsoever (including consequential loss) arising directly or indirectly 
from any making available of this document, or the inclusion in it or omission from it 
of any material, or anything done or not done in reliance on it, including in all cases, 
without limitation, loss due in whole or part to the negligence of the Authority and its 
employees.  

This notice has effect subject to the Competition & Consumer Act 2010 (Cwlth), the 
Fair Trading Act 1987 (WA) and the Fair Trading Act 2010 (WA), if applicable, and 
to the fullest extent permitted by law.  

Any summaries of the legislation, regulations or licence provisions in this document 
do not contain all material terms of those laws or obligations. No attempt has been 
made in the summaries, definitions or other material to exhaustively identify and 
describe the rights, obligations and liabilities of any person under those laws or 
licence provisions. 

 

A full copy of this document is available from the Economic Regulation Authority website at 
www.erawa.com.au. 

For further information, contact: 

Economic Regulation Authority 
Perth, Western Australia 
Phone: (08) 9213 1900 

 

© Economic Regulation Authority 2012 

 

The copying of this document in whole or part for non-commercial purposes is permitted 
provided that appropriate acknowledgment is made of the Economic Regulation Authority 
and the State of Western Australia.  Any other copying of this document is not permitted 
without the express written consent of the Authority. 

http://www.erawa.com.au/
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DECISION  
Following its consideration of the Gas Marketing Code Consultative Committee (GMCCC) 
2011 Final Review Report (final report), and the final advice provided by the GMCCC on 
the Authority’s proposed amendments to the Gas Marketing Code of Conduct 2008, the 
Authority has decided to make the new Gas Marketing Code of Conduct 2012 (Code). 
 
The Authority has decided to exercise its power under the Energy Coordination Act 1994 
(Gas Act) to replace the Code to take effect 1 July 2012.  A copy of the new Code is 
attached (Appendix 1). 

 
REASONS 
 
Under section 11ZPM of the Gas Act, the Authority may, in consultation with the 
committee, approve a code of conduct to regulate and control the conduct of the holders 
of trading licences and gas marketing agents, with the object of protecting customers from 
undesirable marketing conduct and defining standards of conduct in the marketing of gas 
to customers.  
 
Under section 11ZPV of the Gas Act, the GMCCC must carry out a review of the Code as 
soon as practicable after the first anniversary of its commencement and after the expiry of 
each 2 yearly interval after that anniversary.  
 
The object of a review is to re-assess the suitability of the provisions of the Code for the 
purposes of section 11ZPM(2).  
 
The GMCCC final report was delivered to the Authority on 19 September 2011. 
 
The Authority considered the final report and proposed amendments to the Code to the 
GMCCC for its advice consistent with section 11ZPU of the Gas Act. 
 
The GMCCC, as required by the Gas Act, undertook consultation with interested parties 
and provided its final advice to the Authority on 22 December 2011 (Appendix 2). 
 
The Authority has decided to make one further amendment the Code as a result of 
considering the GMCCC final advice. 

In its decision of 31 October 2011, the Authority proposed that a notation be added to the 
Code to read: 

These are not the only compliance obligations in relation to marketing, other State 
and Federal laws apply to marketing activities. 

 
The Authority has accepted the GMCCC recommendation to expand the notation to read: 

Note: This Code is not the only compliance obligation in relation to marketing. Other 
State and Federal laws apply to marketing activities, including but not limited to the 
Australian Consumer Law (WA), the Spam Act 2003, the Spam Regulations 2004, 
the Do Not Call Register Act, the Telecommunications Industry Standard 2007 and 
the Privacy Act 1988. 
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The Authority has determined that the new code will come into effect on 1 July 2012. 
 
 
 
 
 
 
LYNDON ROWE 
CHAIRMAN 
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Appendix 1  Gas Marketing Code of Conduct 2012 
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Appendix 2  GMCCC Final Advice 
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